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Merchandise Returns, Unsubscribes and More:

SIGNS YOU HAVE A
DATA QUALITY PROBLEM

Do you recognize any of these retail business challenges?
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The common denominator:
POOR CUSTOMER EXPERIENCES

The root cause of a bad customer experience is often poor data

quality related to one or more of the following issues:
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95% OF ORGANIZATIONS
see customer experience (CX) impacted by poor data quality’

Customer experience is the competitive differentiator for retailers
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A solid data foundation is crucial for a good retail CX:
It provides hassle-free search and transactions and enables
staff to provide fast, customer-centric service

Avoid product returns with
accurate and rich product data
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¢ Use product data onboarding to achieve data accuracy and consistency
across digital and traditional channels.

m Create a single source of truth that provides rich descriptions,
1 including digital assets and use cases.

ACTIONS

Q Automate product onboarding processes including validation
to prevent errors.

inform customers and to ensure consumer trust.

Q Provide data transparency throughout the supply chain to better

Retain customers by acting
on a 360° customer view
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Create a complete 360° view of customers using golden records of your
most trusted data sources, collecting and consolidating data from
across systems and external sources.

Share customer data across the organization to ensure a unified
omnichannel experience regardless of touchpoint.

ACTIONS

Personalize customer support and marketing messaging to make the
customer feel welcome and recognized. It's not enough to insert the
correct name and email; the message must be personal, too.

Get your business in shape
by improving data quality
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Map your data and develop a strategy that reflects business goals.
This is a good starting point.

Develop a data governance policy including accountability
and accessibility which is essential for regulatory compliance.

Deduplicate and cleanse data to create a trustworthy foundation
for all further initiatives.

Multidomain master data management (MDM)
is an excellent way to deliver on all of these needs and more.
For more information on how to improve
customer experience in retail with better data visit
stibosystems.com/retail
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About Stibo Systems

Stibo Systems, the master data management company, is the trusted enabler of data transparency. Our solutions are the driving force
behind forward-thinking companies around the world that have unlocked the strategic value of their master data. We empower them to
improve the customer experience, drive innovation and growth and create an essential foundation for digital transformation. This gives
them the transparency they require and desire - a single, accurate view of their master data - so they can make informed decisions and
achieve goals of scale, scope and ambition. Stibo Systems is a privately held subsidiary of the Stibo A/S group, founded in 1794, and is
headquartered in Aarhus, Denmark. More at stibosystems.com.
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